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Internet 1.1

a. Access the Rutgers University Internet site.  Identify eight links to many other sites that provide information about accounting.

answers:

--- printout of front page to Rutgers University Internet site is attached.

--- eight links:

    1. Accounting Resources

    2. AAA (American Accounting Association)

    3. ACUA (Association of college and university auditors)

    4. AGA (Advancing Government Accountability)

    5. FASB (Financial Accounting Standards Board)

    6. GASB (Governmental Accounting Standards Board)

    7. IIA (Institute of Internal Auditors)

    8. IMA (Institute of Management Accountants)

b. Look under the category Accounting Resources and then Big-Five.  Identify the names of the five largest public accounting firms.

answers:

---five largest public accounting firms:

    1. Arthur Anderson

    2. Deloitte & Touche

    3. Ernst & Young

    4. Pricewaterhouse Coopers

    5. KPMG

I have also included a printout of the page which shows the names and information about each of these firms as published on the Rutgers website.

c. Look under the category of U.S. Accounting Publishers and locate the publisher of this textbook.

answer:

the publisher Irwin/McGraw-Hill - Accounting and Finance (new) appears on the list of US Accounting Publishers which is located at http://raw.rutgers.edt/raw/internet/uspub.htm.  A printout of this page has been attached.

d. Find the Internet sites of the following professional accounting organizations and learn what you can about them from the information provided.

answers:

American Accounting Association (AAA) - The American Accounting Association promotes worldwide excellence in accounting education, research, and practice.  Founded in 1916 as the American Association of University Instructors in Accounting, its present name was adopted in 1936.  The Association is a voluntary organization of persons interested in accounting education and research.  Additional information including the AAA Mission and By-Laws may be obtained by visiting the following site:  http://www.rutgers.edu/Accounting/raw/aaa/about.htm

American Institute of CPAs (AICPA) - The American Institute of Certified Public Accountants is the national, professional organization for all Certified Public Accountants.  Its mission is to provide members with the resources, information, and leadership that enable them to provide valuable services in the highest professional manner to benefit the public as well and employers and clients.  In fulfilling its mission, the AICPA works with state CPA organizations and gives priority to those areas where public reliance on CPA skills is most significant.  Additional information including the AICPA objectives may be obtained by visiting the following site:  http://www.aicpa.org/

Financial Accounting Standards Board (FASB) - Since 1973, the Financial Accounting Standards Board has been the designated organization in the private sector for establishing standards of financial accounting and reporting.  Those standards govern the preparation of financial reports.  They are officially recognized as authoritative by the Securities and Exchange Commission (Financial Reporting Release No. 1, Section 101) and the American Institute of Certified Public Accountants (Rule 203, Rules of Conduct, as amended May 1973 and May 1979). The mission of the FASB is to establish and improve standards of financial accounting and reporting for the guidance and education of the public, including issuers, auditors, and users of financial information.  Additional information can be obtained at the following site:  http://www.rutgers.edu/Accounting/raw/fasb/facts/fasfacts1.html

Institute of Management Accountants (IMA) - The IMA is the leading professional organization devoted exclusively to management accounting and financial management.  As set forth in its mission and vision statements, its goals are to help members develop both personally and professionally, by means of education, certification, and association with other business professionals.  The IMA is a respected leader within the global financial community and helps influence concepts and ethical practices in management accounting and financial management.  Its ethical standards provide guidance to practitioners for maintaining the highest levels of ethical conduct.  Please visit http://imanet.org/ 

for any additional information about the IMA.

Institute of Internal Auditors (IIA) - Established in 1941, the IIA serves 70,000 members in internal auditing, governance and internal control, IT audit, education, and security from more than 100 countries.  The world’s leader in certification, education, research, and technological guidance for the profession, The Institute serves as the profession’s watchdog and resource on significant auditing issues around the globe.  Presenting important conferences and seminars for professional development, producing leading-edge educational products, certifying qualified auditing professionals, providing quality assurance reviews and benchmarking, and conducting valuable research projects through the IIA Research Foundation are just a few of the Institute’s many activities.  The IIA also provides internal auditing practitioners, executive management, boards of directors and audit committees with standards, guidance, and information on internal auditing best practices.  The Institute is a dynamic international organization that meets the needs of a worldwide body of internal auditors.  The history of internal auditing has been synonymous with that of The IIA and its motto, “Progress Through Sharing.”  Additional information can be located at their site:  http://www3.theiia.org/

